

Section 3.1: Marketing


Name: ……………………………………………………….
Topic 1: Market Research
1.	What is market research?
The process of gaining information about ______________________________ through the collection of ____________________________________.
Primary data is data that is _____________________________________________________________. 
Secondary data is data that _____________________________________________________________.
Quantitative research is data about ________ that can be statistically analysed and/or ______________________________.
Qualitative data is data about _______________________________-. 
2.	Why research the market?
· To find out what _____________________________
· To reduce the risk of _________________________
· To help firms decide which products to _______________________________________
· To help firms understand how to improve _______________________
· To look at what ________________________________________
3.	Stages of market research
· Designing the research
· Think about what the company _______________________.
· Think about the best methods of collecting the data to ________________________.
· Does the firm want _____________________ (facts) or ___________________ (opinions)
· Undertake the research
· Analyse the data
· _______________________
· _______________________
4.	Researching the market
Secondary Research (Desk Research)
Information that has been ________________________________________:
· _________________________________.
· _____________________________
· ________________________
· _____________________________________________.
· ____________________________________-
Problems:
· ___________________________________
· ___________________________________
· ___________________________________
Primary Research (Field Research)
Information collected ______________________
· Surveys:
· _______________________________________
· _______________________________________
· _______________________________________
· _______________________________________
· _________________________________________
· _________________________________________
· _________________________________________
· _________________________________________
· _________________________________________
Surveys
Type of questions
· Open – __________________________________________________________________________
· Closed – __________________________________________________________________________
· Preferences – __________________________________________________________________________
· Scales – __________________________________________________________________________.

Bad questions
· Bias – __________________________________________________________________________
· confusing words – __________________________________________________________________________
Questionnaires 
Need to think about – __________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
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The answers depend on __________________________________________________________________________.
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Analysing and evaluating questionnaires
· _____________________________________
· _____________________________________
· _____________________________________
· _____________________________________
Designing questionnaires
· _____________________________________
· _____________________________________
· _____________________________________
· _____________________________________
· _____________________________________
Points for closed questions
1. _____________________________________
1. _____________________________________
Points against closed questions
1. _____________________________________
1. _____________________________________
Points for open questions
1. _____________________________________
1. _____________________________________
Points against open questions
1. _____________________________________
1. _____________________________________

Sampling
1. Random – ________________________________________________________________________________
1. Quota – ________________________________________________________________________________
1. Targeted – _______________________________________________________________________________
1. Sample size – _____________________________________________________________________________

Interviews
Points for:
1. _____________________________________
1. _____________________________________
1. _____________________________________
Points against:
1. _____________________________________
1. _____________________________________
Focus groups:
Points for:
1. _____________________________________
1. _____________________________________
Points against:
1. _____________________________________
1. _____________________________________
1. _____________________________________
Panels:
Points for:
1. _____________________________________
1. _____________________________________
Points against:
1. _____________________________________
Product samples
Points for:
1. _____________________________________
1. _____________________________________

Points against:
1. _____________________________________
1. _____________________________________
Primary research as a whole:
Points for:
1. _____________________________________
1. _____________________________________
1. _____________________________________
1. _____________________________________
Points against:
1. _____________________________________
1. _____________________________________
1. _____________________________________
Secondary research
Points for:
1. _____________________________________
1. _____________________________________
Points against:
1. _____________________________________
1. _____________________________________
1. _____________________________________




Questions
1.	Quantitative data is best defined as data which
A 	gives information about opinions, judgements and attitudes 
B 	can be presented in number form and can be statistically analysed 
C 	tells businesses about customer needs
D	comes only from primary research
	Select one answer.
2.	Which one of the following would most likely be considered an example of marketing research? Select one answer.
A  	Hiring a new worker
B	Repairing a machine
C	Surveying customers
D	Sending an invoice to a customer
3.	Which one of the following would be an example of market research? Select one answer.
A	Launching a new advertising campaign for a product
B	Cutting the price of a product
C	Persuading a large supermarket chain to sell a product
D	Surveying customers about the qualities of a product
[bookmark: _GoBack]4.	Using examples, explain the difference between open questions and closed questions in a survey. 	(4)
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