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The Great British Bake Off
In October 2016 the winners of The Great British Bake Off undertook a nationwide book signing tour to launch the new 2016 GBBO book. 
With a cover price of £20, Waterstones offered a £5 discount during the tour and sold the book to those wanting it signed for £15.00. The bookseller has continued to offer this price for the book on its website although in store it has retailed for the cover price.
At the same time, the GBBO book has been retailing for £9.99 on Amazon Prime (which includes free next day delivery within the UK).
)1.	Why might Waterstones have offered a £5 discount during the book signing tour? (6 marks)
	
	
	
	
	
	
	
2.	Explain why Amazon is able to offer the GBBO book for £9.99 whilst some small independent book stores are charging the cover price of £20.00? (6 marks)
	
	
	
	
	
	
	


3.	The GBBO book is an ideal present for Christmas. How might large booksellers such as Blackwell’s and Waterstones alter the price of the product immediately after the Christmas period? (6 marks)
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In 2015-16 Lhe UK markel for crisps proved
exceplionally lough. With supermarkels lrying
1o cul prices lo compele wilh Aldi and Lidl,
suppliers such as Kellle Chips were pul under
real pressure. The business managed Lo hold
on Lo its sales revenue by culling prices by 10.7
per cenl over the year. McCoy's was Lhe only
brand whose management refused lo join in
with the price culling. By running fewer price

Table 37.3 The UK market for potato crisps, 2015-16

Value

% change over

promolions [six packs for £1), lhe average price
of McCoy's rose by 6.8 per cenl in the year.

Bul this led lo a dramalic 19.9 per cent fallin
sales. McCoy's managers were shacked lo find
thal the brand name was weaker than Lhey

had believed. Even the mighly Walkers los! a
lol of sales value - the 5.7 per cent fall meant
sales were down by nearly £40 million on the
previous year

Volume Price

% change over % change over

12 months 12 months 12 months
Walkers 6602 57 826 34 799 |87
McCay's 102.8 g ns 199 893 |68

Own label | 1007 23 16.4 21 616 |43
Kettle Chips | 969 03 109 n7 891 | -107
Tyrrells 568 4199 55 2.4 1025 |-52

Source: The Grocer, 30 April 2016
Total: 15 marks

1 Use Lhe data Lo oulline how Tyrrells achieved
ils 199 per cenl increase in sales revenue
in 2015-16. @
2 Define whal is meant by the term ‘brand’. (1]
3 Calculale whal McCoy's sales value will be
in 2016-17 i it sulfers the same percenlage
decline as in 2015-16 @
4 Identify the highest priced crisps. m

5 The boss of McCoy’s crisps is considering two
options for rebuilding sales revenue
+ Oplion 1: Culling prices
+ Oplion 2: Increasing Lhe sales leam Lo work
al improving distribulion.
Juslify which one of these two options the
McCoy's boss should choose 0]
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