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‘Likes’ people have left 

 
 

   

Trends of what is being tweeted 

 
 

   

Comments on businesses’ 
facebook/twitter 

 
 

   

Reviews of products 

 

 
 

   

Comments left on other users’ posts 

 
 
 

   

 

Knowing what interests your customers and potential 

customers, as well as finding out what they think 

about your competitors. 

The majority of people who use the internet use social 

media, this means that social media can provide 

larger samples than other sources of data. 

Knowing what customers and potential customers are 

talking about at the moment. 

Social media can provide research in minutes instead 

of months. 

Knowing how customers and potential customers talk 

to each other about your products and use this 

language in your marketing. 

Understanding the market 

Identifying trends 

Improving products and marketing 

Saving time 

Increased sample size 

Look at the different kind of data that can be 

obtained through social media – tick each one if 

it can be used for the role of social media in 

market research 
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State two things this information tells you about people who engaged with your advert 

1.   

 

 

2.   

 

How could you use the above information to make choices about the marketing mix? (4 Ps) 
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Outline one factor Best Publications should consider when carrying out market research using social media. 
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